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CHARLES DAVIS

 (978) 855-1805 (cell)
charles@davisimages.com • https://davisimages.com/portfolio • Linkedin.com/in/charliewdavis
As Marketing Manager and Senior Graphic Designer at Lone Star Turbo, I blend performance marketing, organic SEO, and digital branding strategies to strengthen B2B and direct-to-consumer engagement. Collaborating with senior leadership, I translate strategic goals into impactful digital, print, and motion graphics that elevate brand presence and deliver measurable results. Leveraging expertise in Adobe Creative Suite, CRM platforms, and AI-powered tools for design, video, and marketing content, I streamline creative workflows while producing cohesive campaigns, event branding, and visual storytelling that drive engagement and business growth.
PROFESSIONAL EXPERIENCE

Lone Star Turbo – April 2021 – Present

Marketing Manager & Senior Graphic Designer
• Lead the company’s digital brand and marketing presence, delivering an SEO-optimized WordPress website and multimedia campaigns that strengthen 
   B2B engagement and growth
• Drive organic growth by designing and maintaining a 310+ page SEO-optimized WordPress website using CSS, JavaScript, and HTML, delivering

   a seamless user experience and sustained increases in search visibility and traffic.

• Design and launch microsites for company branches, events, and PR initiatives, expanding digital reach and audience engagement.

• Demonstrate exceptional typography and visual storytelling, supported by a portfolio showcasing conceptual thinking and execution across digital, print, 
   and large-format design.

• Develop integrated inbound and outbound marketing campaigns that strengthen B2B relationships and increase brand awareness across web, email, and 
   social platforms.

• Partner with senior leadership to shape and execute strategic marketing initiatives, delivering print, digital, and motion graphics aligned with 
   organizational objectives.

• Manage production and distribution of all marketing materials and coordinate trade show strategy and execution, ensuring cohesive branding and 
   impactful event presence.

• Negotiate and collaborate with external vendors to optimize production costs and improve marketing ROI across print and promotional projects.

• Design and produce a wide range of marketing collaterals, including manuals, packaging, brochures, sell sheets, flyers, and promotional assets,  

   ensuring brand consistency across all touchpoints.

• Lead event branding and creative direction from concept to completion, producing booth graphics, signage, SWAG, promotional materials, and  

   multimedia assets that enhance audience engagement.

• Develop visual communication strategies that simplify complex information and improve stakeholder education and product adoption.

• Facilitate cross-department collaboration through Microsoft Teams, improving communication, workflow efficiency, and project turnaround times.

• Integrate AI-powered tools for design, artwork generation, video production, and marketing content, accelerating creative workflows and introducing 
   innovative visual concepts.

• Expertly utilize Adobe Creative Suite (Photoshop, Illustrator, InDesign, Premiere Pro, After Effects) to create high-impact graphics, motion assets, and 
   digital campaigns.
• Design and deploy digital marketing deliverables, including email campaigns and promotional content across LinkedIn, Facebook, Instagram, YouTube, 
   and other social platforms, supporting product launches and brand messaging.
Lubrication Technologies, Inc. - Oct. 2016 – Dec. 2020 - Marketing & Graphic Manager

• Built and launched a fully responsive eCommerce website that grew from $0 to $50K in organic sales within the first year, expanding the company’s 
   digital revenue channel. organically, using CSS, JavaScript, HTML, SEO
• Create both Inbound and Outbound Messaging to build Brand Awareness

• Multichannel Marketing - Identify key markets and create/manage campaigns using the most cost-effective means of reaching prospects

• Created and implemented a new company brand for a more cohesive look

• Design/Created branded manuals, labels, print, and electronic advertisements

• Design/Created all traditional marketing print collateral including packaging, brochures, sell sheets, flyers, postcards, and tradeshow 
   booth/banners, and materials adhering to marketing and corporate identity guidelines

• Shoot/edit video for trade shows and How-To-Videos to be used by Dealers/Distributors

• Collaborating with Sales and Customer Service teams to brainstorm ideas, tactics, and concept development – utilizing CRM, Canva for 
   feedback & PowerPoint presentations
• Designed customer/vendor print and digital support documents for new and existing products – highlighting the features/benefits, enhancing   

   sales and understanding of the products

• Designed new vehicle wraps for new company trucks

• Design digital deliverables including email blasts via Constant Contact focusing on new product and press releases, along with promotional  

  communications on Facebook, LinkedIn, and other social media platforms

• Photography for new products show-casing features and benefits – using Photoshop to enhance and silhouette for print and web

Mayhew Steel Products - 2014 –2016 - Marketing/Graphic Designer – Specialist

• Designing traditional marketing print collateral including packaging, brochures, sell-sheets, flyers, postcards and tradeshow materials adhering to 
   marketing and corporate identity guidelines, multi-sectional catalog, and PowerPoint presentations 
• Designed customer/vendor print and digital support documents for new and existing products – highlighting the features/benefits – enhancing sales and 
   understanding of the products
• Design and submit print and web advertising to trade magazines and websites

• Designing digital deliverables including email blasts via Constant Contact focusing on new product and press releases, along with promotional 
   communications on Facebook, Instagram, and other social media 

• Photography for new products show-casing features/benefits – using Photoshop to enhance and silhouette for print and web

• Shooting and editing video for tradeshows and How-To-Videos

• Collaborating with Sales and Customer Service teams to brainstorm ideas, tactics, and concept development
Pelland Advertising - 2010 – 2014
Senior Web/Graphic Design – Specialist

• Designed and maintained 230+ custom websites and digital assets, supporting diverse client marketing strategies across multiple industries
• Design Direct Mail, Corporate Identity, Packaging, Print Collateral, Logo, Advertising, Labels, Flyers, Pre-Production, Production, 

  Full Color Printing, Annual Reports, Catalog, Web Graphics, Flash Animation, and video production/editing.

• Social media - Facebook business page, and Twitter design and maintenance.
Deluxe Inc., (Formally NEBS) - 1999 – 2009 - Senior Corporate Designer - Specialist (Product Designer)

• Designed and produced vehicles for corporate sales needs, including training flyers, posters, coupons, multimedia presentations, and 

  custom logos – Flash, video, special effects, and music. Troubleshoot electronic files.

• Designed and maintained business products, custom forms, logos, and line art for catalog use.

• Improved Business Logo Design Book by using creative layout processes. 

• Assisted in the production of a successful and cost-effective promotional video presentation.

• Introduced a timesaving color correction process for a clothing line and streamlined process to request services. 

• Ignited revenue stream for custom orders by developing custom products for the company catalog.

• Created, modified digital imagery, making production edits and effects for print and web media

• Performed pre-press imaging functions including RIPing, page production, and layout, image retouching, color correction, scanning,     

  digital photography as well as coordinated and oversaw the pre-press printing process to the printer.
• Developed corporate PowerPoint presentations and managed updates.

Artist/Prepress Imaging Technician - Digital Production Specialist (PreMedia) 

• Created and modified digital imagery making corrections as needed.

• Executed production edits and effects for print and web media.

• Performed pre-press imaging functions including RIPing, page production and layout, image retouching, color correction, scanning, 

  digital photography, photo mock-ups in a color-managed workflow. Coordinated and oversaw pre-press printing process to the printer.

• Created and revised product imagery for use in print and web advertising. 

Composition Logo Artist - Full Color Lead Artist 

• Maintained all aspects of product layout and logo creation for NEBS business products. 

• Created line art illustrations - scanned, edited, and cleaned up customer submitted artwork.

• Created Business Cards, Postcards, Stationery, assisted in implementing workflow process, and set up training for new employees.

   Provided special project support.

• Meeting Facilitator for 15 artists required addressing individual concerns, tracking workload, and constant interaction with Supervisor

SKILL SET

Adobe CC Suite - Photoshop, Illustrator, InDesign, Adobe XD, Spark, Acrobat, Premiere; Canva, Web Graphics, Web Design, CSS, HTML, Javascript, SEO, Google Apps, Figma, ZOHO, CRM – Customer Relationship Management System, Constant Contact, Social Media, Canva, Midjourney, ChatGPT, Photography, Video Editing, Print Collateral, Logos, Packaging, MS Office (PowerPoint, Excel, Word); Proficiency in Microsoft Teams, Mac/PC Trouble Shooting, Teamwork, Problem Solving, Communications, Self-Starter, Speed and Accuracy, Hardworking, Positive Attitude
EDUCATION:
MASSACHUSETTS COLLEGE OF ART AND DESIGN, Boston, MA • Bachelor of Fine Arts – Illustration/Communications
